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Estee Lauder, Ralph Lauren, PVH Corp. 
美国十大时尚品牌  
品牌 销售额（亿 美金） 
Nike 340 
Ralph Laurn 7.6 
Old Navy 6.6 
Gap 6.2 
Levi’s 4.8 
Michael Kors 4.4 
Coach 4.3 
Tommy Hilfiger 3.6 
American Eagle 3.3 
Under Armour 3.1 
全球时尚品牌是国家的软实力，国之重器 





• 国际市场：Argentina, Australia, Austria, Belgium, Bermuda, 
Brazil, Canada, Chile, China, Croatia, the Czech Republic, 
Denmark, Finland, France, Germany, Greece, 中国Hong Kong, 
Hungary, India, Indonesia, Ireland, Israel, Italy, Japan, 
Korea, 中国Macau, Malaysia, Mexico, the Netherlands, New 
Zealand, Norway, Panama, the Philippines, Poland, 
Portugal, Russia, Singapore, Slovakia, Slovenia, South 
Africa, Spain, Sri Lanka, Sweden, Switzerland, 中国Taiwan, 
Thailand, Turkey, the United Arab Emirates, the United 
Kingdom, Uruguay and Vietnam.  
• 中国时尚品牌和全球各地华人设计师的学习榜样 
美国时尚品牌的特点 
• 运动  • 休闲 • 物美价廉 
• 中产阶级 






















































• Lan Yu 
• Guo Pei 
• 等等 
李宁在2018年纽约时装周的亮相 
